
 

 

 

 

 

 

 

 
 BRUSSELS, 16/04/2015 

 
FEEDBACK NOTE  

 
On 14 April 2015 IMCO held the second meeting during this term of its Working 
Group on the Digital Single Market, under the leadership of the Chair of the Working 
Group, MEP Roza THUN (EPP) and the Chair of the IMCO Committee MEP Vicky Ford 
(ECR). 
 
Andrus Ansip, Vice-President of the European Commission, Commissioner for the 
Digital Single Market, opened the meeting with a keynote speech, in which he 
emphasized that building a complete Digital Single Market remains one of the 
Commission's top priorities. The first necessary step to achieve is to remove the still 
existing barriers for e-commerce. With only one out of seven European consumers 
buying online from other EU countries, Europe is surprisingly underdeveloped in this 
area. Among the main obstacles, the Vice-President stressed the lack of harmonization of 
rules at a EU level, and the differences and complexity of national rules, which restrict 
consumers' choice and impede and make it very costly for business, in particular SMEs, 
to trade across borders. The Commission believes that abolishing those obstacles could 
save up to 11.7 billion euros per year. He also highlighted the need to tackle the issue of 
geo-blocking, pointing out a need to put an end to unjustified and unfair discrimination 
in access to online content. The Commission will make proposals to end these practices, 
and also to update and make fit for the digital age the rules in different fields that 
impede the existence and proper functioning of a complete Digital Single Market. He 
used the example of for instance, only 4% of VOD content currently being available 
cross-border in the EU, and stressed that Commission is working on a proposal to 
update copyright rules, with the goal of finding a balance between opportunities for 
content-users and protecting the rights of creators.  The Commissioner also highlighted 
that building a DSM involves the creation of appropriate infrastructures and a well- 
functioning telecoms market, and to speed up the digitalisation of industry to unleash its 
full potential. 
 
Dr. Paul de Bijl, visiting professor at the WHU School of Management, gave an 
introductory speech on the new business models in the digital markets. He pointed out 
that today's innovation takes place through the smart mixing and matching of different 
business models, and that the digital revolution has brought the need of reviewing our 
understanding of the markets and of the concept of competition. Today, digital platforms 
connect and bring together companies and consumers, creating new interactions and 
adding new value in different dimensions. The new business model is to allow 
developers and users to create their own content and add functionalities, introducing 
new ways of interaction. The roles of content-users are also changing and sometimes 
even blurring, since consumers are becoming producers. There are also radical changes 
being introduced and digital business models are dramatically challenging traditional 
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business models, such as Netflix and Uber challenging broadcasters and taxis 
respectively. Online platforms indeed tend to disrupt the established firms as they 
discover unaddressed customers' needs and introduce new way of thinking about those 
needs. The main notion of market is changing. Market boundaries are in constant flux, 
and we see everyday start-ups that do not enter existing markets but expand boundaries 
and create new markets. In the end Dr de Bijl specified two big tasks for policy makers. 
First of all, review competition policy rules. Traditional instruments for measuring 
competition are becoming less and less adequate, as they underestimate dynamic 
aspects. Competition is now about innovation and changing the market. And rules must 
be updated accordingly. The second task is privacy and security of collected data, an 
issue that Dr. de Bijl considers of key importance, since the value of our private data is 
growing exponentially, and potential threats to our security will increase with the years 
with the digitalization of everything. It's vital to ensure and verify what companies are 
doing with them. 
 
Mr John Higgins, Director General of Digital Europe draw attention to the attitude 
towards DSM challenges and stressed the need to focus more on good examples and 
actions needed. He also highlighted that there is a strong need for real leadership, and 
not just relying on rules and regulations. Mr Higgins pointed out some main actions that 
would need to be taken. First of all, we must explain better the benefits of DSM to the 
Member States and companies by giving good examples and make room for their global 
ambitions. Secondly, we must listen to and engage with infrastructure investors, in 
order to create a better environment. Moreover we need to think about innovation as a 
chance, not a risk.   
 
Mrs. Kaisu Karvala, Vice-President of Rovio, the Finnish company that created the 
successful game Angry Birds, spoke on the challenges that her company faces in its 
everyday business. She indicated that Rovio is at the same time licensing house, 
publisher and gaming shop, almost fully e-commerce, so it slips out of traditional 
business models. Mrs. Karvala stressed that in the EU there are still many barriers for 
entrepreneurs, and a lack of advantages and incentives to them -in comparison with 
some of our main competitors- that makes sometimes  impossible or just not viable to 
develop a business in Europe. Among them, the lack of taxation incentives, bigger 
administrative burdens, different regulations in each Member State on key issues (like 
licences etc.). She mentioned an example of a project which her company had to move 
outside the Europe to the USA due to the much higher additional costs that starting and 
develop the project here would have implied. She stated that such situations shouldn't 
occur in the DSM, and appealed to create appropriate conditions for well-educated and 
training employees and start-ups to come back to EU. 
 
Mr Bernd Krieger, Director of European Consumer Centre stressed that there is a 
strong need for cross-border trade within EU. There are no physical borders in the 
internet so all obstacles in e-commerce and selling digital content should be removed. 
Mr Krieger pointed out as the main obstacles (1) the improper implementation of the 
Services Directive, with the difficult relation between prohibition of discrimination and 
freedom of contracts, and (2) the too high delivery costs.  
 
Mrs Siada El Ramly, Secretary General of European Digital Media Association 
pointed out that the DSM is the EU's opportunity to become a major player on a global 
level. Mrs El Ramly also stressed that we face a new reality of business and competition 
with sometimes unforeseeable developments, therefore legislation should be adapted to 
the fast evolving reality of the digital economy. To this regard, reviewing existing 
legislation and improving its implementation would be more effective than 
overregulating and introducing new one. 
 



 

 

 

 

 

 

 

Mr Chris Sherwood, representative of AllegroGroup, presented his company as an 
example of an internet success story, indicating that Europe has a lot of achievements in 
the internet and should not be afraid of comparisons to main world leaders. 
Nevertheless he enumerated barriers his company recognises, like (1) the strictest data 
protection regime in the world, (2) the abuse of competition rules by big brands, 
restricting cross-border sales of their products, and (3) the VAT regime. He also 
highlighted risks like (1) future competition cases and abuse of competition provisions, 
(2) possible changes to the safe harbour regime, and (3) vague notion of platform 
regulation as there are too many types of platforms to regulate them in horizontal 
manner. 
 
Dr Katharina Lasota Heller from Electronic Money Association presented the 
Payment Services Directive I as a very good and well-working piece of legislation. 
Nevertheless she is very concerned about the oncoming PSD II. She described it as a step 
backwards, actually creating barriers by decreasing security and introducing vague 
competences to host regulators. Dr Lasota Heller also believes that probably good online 
micropayment system would decrease the level of internet piracy. 
 
After the interventions of all speakers the floor was given to the Members of the 
European Parliament from different Committees. The MEPs raised many issues like 
competition, neutrality of internet search, cross border orders and fragmentation of 
taxation system. They expressed their concerns about obstructions created by the 
Member States, and the insufficient willingness to work on really tacking DSM obstacles 
and make necessary investments. They recognised the danger of profiting from existing 
barriers and underlined that the issues are sensitive. MEPs also agreed that current 
copyright rules are outdated and need modernisation, but nevertheless cannot be seen 
as the opposition to free circulation of content.  
 
After the discussion, Mr Guy Levin, Executive Director of Coadec and Columnist for 
Tech City News, summarised the meeting. He highlighted that the digital revolution 
allowed businesses to scale up in a more rapid and less expensive manner. Therefore, 
there is a strong need to build a complete and effective DSM in the European Union as 
soon as possible. He also emphasised the importance of supporting SMEs and start-ups 
in a market that is currently dominated by mayor players. Having an innovative 
approach and implementing concrete effective solutions is vital to improve the situation. 
Among other measures, Mr. Levin proposed protecting small players against abuses 
with effective and well applied competition rules, and to have a significant reduction of 
costs and burdens of setting up a business. 
 
MEPs Participants (Member / substitute): Amjad Bashir, ECR (AFET / DROI); Biljana 
Borzan, S&D (ENVI / IMCO); Dita Charanzová, ALDE (IMCO / INTA); Therese Comodini 
Cachia, EPP (JURI / CULT); Daniel Dalton, ECR (IMCO / TRAN); Mady Delvaux, S&D (JURI 
/ ECON); Vicky Ford, ECR (IMCO Chair); Evelyne Gebhardt, S&D (IMCO / JURI); Mary 
Honeyball, S&D (JURI / FEMM); Dennis De Jong, GUE/NGL (CONT / IMCO); Philippe 
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Juvin, EPP (IMCO / AFET); Kaja Kallas, ALDE (ITRE / IMCO); Lambert van Nistelrooij, 
EPP (REGI / IMCO); Eva Paunova, EPP (IMCO / ECON); Julia Reda, Greens/EFA (JURI / 
IMCO); Dariusz Rosati, EPP (ECON / IMCO); Virginie Rozière, S&D (IMCO / JURI); 
Christel Schaldemose, S&D (IMCO / ENVI); Olga Sehnalová, S&D (IMCO / TRAN); Ivan 
Štefanec, EPP (IMCO / BUDG); Catherine Stihler, S&D (IMCO / ECON); Róża Gräfin von 
Thun und Hohenstein, EPP (IMCO / LIBE); Helga Trüpel, Greens/EFA (CULT / BUDG); 
Inese Vaidere, EPP (BUDG / IMCO); Anneleen Van Bossuyt, ECR ( IMCO / ITRE); Bogdan 
Wenta, EPP (DEVE / CULT). 
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